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In case of internal fire, 
break glass ceiling.

We’re proud to support women 
working together to transform the 
world and deliver better futures. 
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From the frontlines 
to the boardroom 
and beyond, ABM 
women lead.

Individually, 
women are strong. 
But together, we’re 
powerful. At ABM, women 
are empowered to lead at 
every level and from every 
role. We believe diversity and 
inclusion makes us better equipped 
to meet our business challenges, 
and we actively foster a supportive 
atmosphere within our company and the 
business world at large. We’re proud to 
support the 2020 AWESOME Symposium 
and to recognize the efforts of all women who 
keep the supply chain moving.

Looking for a career where women thrive in 
leadership?  Visit ABM.com/Careers
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“My aspiration as a leader is to build an inclusive 
culture that embraces differences — where our 

people can be their true, authentic selves. I want 
C&S to be a place where we harness the benefits 

of our diverse workforce, and where we can realize 
and discover our individual potential and uplift 

others in that same spirit.”

- ANGELA CREECH | Vice President, Distribution Operations

We recognize

your ideas

WE KEEP OUR 

VALUES ALIVE 

THROUGH A CULTURE 

THAT EMBRACES 

DIFFERENCES, 

PROMOTES INNOVATION 

AND IS  FOCUSED ON 

GIVING BACK.

“At C&S, our vision is to nurture an environment  
that fosters belonging, recognizes uniqueness and 
empowers all to share their experiences and ideas 
for a better C&S. Leveraging our differences and 
working together as one team makes C&S a great 
place to work, and best positions us to fulfill our 

purpose of keeping our communities fed.”

- MIRIAM ORT | Chief Human Resources Officer

W E  P L A Y  A N  I N T E G R A L  R O L E  I N  S E R V I N G  O U R  C O U N T R Y ’ S  M O S T  
I M P O R T A N T  I N F R A S T R U C T U R E  —  N O U R I S H I N G  O U R  C O M M U N I T I E S .

Nancie Torrence
JDA’s Group VP for Aerospace and Defense,  

Leader of Women’s Interest Network

Blue Yonder strives to create an inclusive and diverse environment where  
associates can grow and thrive with the freedom to be unique and authentic. 

Blue Yonder’s inclusion mission is for each and every associate to fulfill their highest 
potentials, be challenged in the work that they do, and embrace their uniqueness.

Since 2015, Blue Yonder has driven the Women’s Interest Network (WIN) throughout the 
company. WIN is focused on mentoring, sponsoring and developing women at all levels 
to realize their full career potential at Blue Yonder.  WIN members collaborate to drive 
innovation, foster creativity, guide business strategy and realize results, all while building 
lasting relationships, networking, learning, and having fun. As part of WIN, Blue Yonder 
hosts a weekly Wednesdays for Women blog series with a goal of promoting greater 
awareness and championing women in technology and supply chain careers.

In 2020, Blue Yonder launched DIVE which is short for Diversity, Inclusion, Value and 
Equality. DIVE is Blue Yonder’s commitment to fostering an inclusive culture, where all 
associates are valued and thrive with the freedom to be authentic and unique. DIVE joins 
WIN in cultivating a workplace that is inclusive and helps associates thrive and grow and 
ultimately, be challenged in their work. 

Nathalie Carruthers
Executive Vice President and Chief 

Associate Success Officer, Blue Yonder

“It’s as important as ever to champion 
our female leaders in supply chain, as an 
industry that’s never been more crucial 
than now. We’re committed to driving 
diverse leadership across Blue Yonder  
and developing our female leaders –  
and all leaders – to fulfill their potential. 
We support AWESOME and its annual 
Symposium, aimed to inspire, lead, and 
accelerate transformation.” 

About Blue Yonder 
Blue Yonder provides seamless, friction-free commerce, empowering every organization and person on the planet 
to fulfill their potential. Blue Yonder’s machine learning-driven digital fulfillment platform enables clients to deliver 
to their customers when, how and where they want it. Applying over 35 years of domain expertise, contextual 
intelligence and data science, Blue Yonder is helping more than 3,300 of the world’s leading manufacturers, 
retailers and logistics companies create more autonomous, sustainable and profitable operations.
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Learn more at chobani.com or follow us on LinkedIn

Good isn’t  
in short supply

At Chobani, women are on the front lines  
of our fight for happily ever after—helping us 

bring better food to more people.

We are proud to support the 2020 
AWESOME Symposium. Recently 
named one of the Best Employers for 
Women by Forbes, CBRE takes pride 
in celebrating and fostering the career 
growth of women. Our Women’s Network 
is a leadership initiative with more 
than 3,000 members from all levels 
of the organization. Its mission is to 
“Promote the Success of Women,” which 
is guided by three key principles: Growth, 
Connection and Mentorship.
 
CBRE is honored to sponsor this symposium 
and applauds the work that you do.

Jeffrey Hipschman 
Senior Managing Director

Mindy Lissner
Executive Vice President

(732) 509-2831
mindy.lissner@cbre.com

CBRE is committed to 

advancing woman in 

leadership and we thank 

Mindy Lissner for her 

continued dedication to 

supporting our industry 

leading initiatives.

“

”
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At Morton Salt, we don’t talk the talk, we Walk Her Walk.
That’s why we’re proud to support AWESOME’s goal to
transform and support women in leadership. And we’re
also proud to recognize our bold, innovative and inspiring
women leaders. 

Jennifer McCormick
Vice President
Operations

Betsey Nohe
Vice President
Supply Chain

Wendy Wadas
Chief Procurement O�cer

® Registered Trademark of Morton Salt, Inc. 
© Copyright 2020 Morton Salt, Inc.

Professional development

“Research shows that truly 
inclusive cultures outperform 
their peers, and that diversity & 
inclusion directly correlates to 
having the highest impact on 
business. In my personal 
experience the interaction and 
diversity of thought we 
generate on teams is invaluable 
and fuels our competitive 
advantage in the marketplace.”
—Mona Maurelli, managing 
director, Deloitte Consulting LLP

Contact us
SCNOadvance@Deloitte.com

Fortune’s 50 Best 
Workplaces for 

Parents for 2018

Human Rights Campaign 
Foundation Corporate 

Equality Index 2018

#16 in Fortune’s 100 
Best Workplaces for 

Diversity for 2018

ADVANCE cultivates supply chain and network operations leaders
through diversity and inclusion
Deloitte’s supply chain practice is committed to being the leading supply chain consultancy in the industry and to serving
as trusted advisers to prestigious companies around the world.

Life events

Sponsorship

Resources and tools 
to support practitioners 
before and after life events

Provide sponsorship to 
practitioners to support
their interests (e.g., career 
path or industry focus) 
and needs

Provide practitioners with 
opportunities to develop business 
and leadership skills that foster 
inclusive work environments

The ADVANCE program focuses across four areas:

Where you fit in
Leveraging our people’s diverse 
perspectives will help us grow our 
supply chain practice of the future



C O L L A B O R A T O R

Opportunities for women
We’ve achieved gender balance in management globally, with 

51% women in managerial roles, up from 38% in 2010

We’ve empowered 2.34 million women worldwide, 
supporting them to develop new skills and expand their opportunities

And we’ve improved safety for women
on tea plantations

Unilever is one of the world’s leading suppliers of 
Beauty & Personal Care, Home Care, and Foods & 
Refreshment products with sales in over 190 countries 
and reaching 2.5 billion consumers a day.  Unilever’s 
Sustainable Living Plan (USLP) underpins the company’s 
strategy and commits to helping more than a billion people 
take action to improve their health and well-being by 2020, 
halving the environmental impact of our products by 2030 and 
enhancing the livelihoods of millions of people by 2020.

Read more messages from Sponsors  u

https://www.awesomeleaders.org/events/awesome-calendar/2020-virtual-event/#sponsors

